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pictured above: The founders of DESIGNART. from left, Okisato Nagata (EXS), Shun Kawakami (artless Inc.) , Akio Aoki
(MIRU DESIGN), Astrid Klein & Mark Dytham (Klein Dytham Architecture) and Hiroshi Koike (NON-GRID).
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DESIGNART is an endeavor to transmit
and share the magnificence of creations
and concepts across all genres of design
and art.

"DESIGNART TOKYOQ" is a festival held
each fall as a platform for showcasing
the project. It brings together items and
experiences like art, architecture, interior
design, product design, fashion, food,
sports, and technology from around

the globe to the stage of Tokyo, one

of the world's leading mixed culture
cities, in a revolutionary assembly of
presentations in galleries, shops, and all
sorts of locations. This is an event that
transforms all of Tokyo in a museum

of design and art, allowing everyone to
stroll the city taking in each display.

This year DESIGNART TOKYO has its
eyes set on 2021 and beyond for the city.
With the Olympics just two years away
we are heading into a historic period

for the public and private alike, but the
games should not be our stopping point.
We believe that sustainable activities are
what is truly crucial in making what lies
ahead even better.

What's more, there has been a
clamorous decline in the drive to spend
in our modern society permeated as it
is by the sharing economy. However,
we feel that this is precisely the time
when the emotion of being able to own
something one loves with all their heart
will become important.

That is why DESIGNART shares future-
oriented universal values. Diverse and
innovative creations or ideas that will
awaken anyone's aesthetic sense when
encountered and inspire a sincere desire
to make it their own, that will continue
to be touching and remain near at hand
in life in the future and forever, bringing
peace and relaxation. These things truly
worthy of the name DESIGNART are
what we deliver from Tokyo to the world.

We are an independent design and art
endeavor that started up spontaneously in
2017 among five teams with six members
working in various genres with a like mind
towards to broadcasting and industrialized
creativity from Tokyo. "DESIGNART 2017",
the team's first platform for showcasing the
project, was held for one week across the
Tokyo metropolitan area last October under
the watchword "making all the city into a
design museum, recording exhibitions in 72
locations with over 40,000 visitors.
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FEATURE 01: AKIRA FUJIMOTO & YUKO NAGAYAMA INTERVIEW
BEIT B X KIHEF Xk

2021 #Tokyo Scope

UNCOVERING

THE FUTURE
TOKYO FROM 2021

WECDOFZHAL, REROREXEMS

This is the second DESIGNART. The latest DESIGNART Feature heading
up the festival is a large installation that is the first collaboration between
artist Akira Fujimoto and architect Yuko Nagayama. We have the full story
on this fusion of art and design from this up-and-coming creator couple.
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photographs: Taku Kasuya
text: Dai Takeuchi @river
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The shape of Tokyo after the Olympics

How is it that you two were chosen to
be the main feature?

FUJIMOTO: Akio Aoki, the founder of
DESIGNART, reached out to us. I've
known him since before | started doing
art, so when the project '2021' | kicked off
in 2016 struck a note with him, he said
that he'd like to feature it in DESIGNART.
And since | was going to be working

with Nagayama this time, he was of

an inclination to present our handiwork
even more dynamically, so she and |
ended up being featured together.
NAGAYAMA: This is our first time doing

a project together, so we were a bit
confused at first (laughter). But, with
Tokyo evolves heading into 2020, we
thought it was good timing to expand and
show off what Fujimoto has put together
with '2021' at an event with many people.

What sort of project is "2021"?
FUJIMOTO: It's an imagining of Tokyo
after the Tokyo Olympics and Japan even
beyond that. The art project consists of

a performance lining up 2, 0, 2, 1, all made
of wood, in a public space along with

the platform www.2021.jp, which archives
video interviews with intelligentsia on
the theme of 2021 and solicits people to
participate in the project. This latest ‘2021
#Tokyo Scope' expands upon this as

a presentation in an exhibition space.

What are your individual roles in the
project?

NAGAYAMA: We started by considering
how to expand upon a project that points
out 2021 as a single point in time while
also posing questions about it within

an urban environment. The theme we

came up with was 'scope’, and we will

AKIRA FUJIMOTO x YUKO NAGAYAMA

be doing an installation in the atrium of
the Avex building in Minami Aoyama in
October 2018 that focuses on 'scope’ as
a temporal and cosmopolitan axis for
Tokyo. We think it will be interesting to
have many people experience this space
will inspire them to ponder Tokyo as

a city, as well as what future that city is

heading towards now.

What is it like working together for
the first time?

FUJIMOTO: We never butt heads over
anything. | guess we understand each
other, or the starting point of how we
think of things is quite similar. She will
offer suggestions of how an architect
would realize the concepts and ideas

of an artist and how we should proceed
to do so, as well as come up with ideas
one after the other for making it happen
within a large space. Attists like me
tend to think we need to pull off

the impossible and go for things that
seem crazy to others, but Nagayama's
ideas and designs reign all that in nicely
to make it a reality.

NAGAYAMA: With my own projects things
take shape as | ascertain its direction
based on its requirements, but this time
it's two of us returning to the starting
point and discussing the message and
meaning of the piece, like ‘What is

this thing really?' An architect has to
consider things like demand and risk,
as well as constantly keep feasibility in
mind, so doing things Fujimoto's way of
stopping and asking ourselves if there
isn't something more we can do and
then thinking things over again is a fresh

experience for me.

While your plans likely aren't finalized
at this stage (this interview took place
on August gth), can you give us an
overview of what you have in mind for
the exhibition?

FUJIMOTO: The stage is the atrium of
the Avex building, where we will have
the number '0' from the '2021' project

switched out for a round mirror that
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AKIRA FUJIMOTO #tHs
ARTIST

Born in 1975 in Tokyo. Graduated from the
Tokyo National University of the Arts design
department. After enrolling at FABRICA (ltaly),
after working as a part-time assistant at the
Tokyo National University of the Arts inter media
department. Art work motif is social phenomenon
that can not be controlled by humans, work
exhibitions and projects are developed with
various expression methods.

1975 FRRAEFN, RRBMARFEFE, 99F13a
—hr—=vavy—Ftr 42— FABRICA (12Y7)
CTHEERRRBMAFREREZET. ABTEHET
ERVHAREEEF—TLLT, SEIERRRFX
THEREBRCIAVIINEERT S,

FUJIMOTO'S WORKS

Meoncentric Model 283t

An installation done as a collaboration between Gucci
and Rebirth Project in 2013. "Meoncentric Model" is a
coined term referring to the state of social values in
modern society self-organizing like super fluid groups of
animals, and the piece presents that state in models.
2013 Yy FEIN—2RTav s bDaASRL—Yave
LTEBRLEA VAL —vaviEf, T28F) &1k, Hit
KROMMESENTBRBNVLBYOHLOLS ICEESERILLIL
TV REERTEET, TORREEB L LTREL,

creation found in the layers
of history of the Japanese
as a people. The groupings
of protean forms organizing
and taking shape expresses
the phenomenon of a
society forming.

2017 %, RSEDGYRE O
ThIOLTRERRENERH
20m mBYEF TV (gh/e
LHRBHME), TLR) LIXB
AADERBIZHDIERBLE
MORBERYMTLIEE, I
EROFY &L ERESh
M REEF HEEHWN
LTWKBRRERRLTV S,

Musu LR (EX)

An approximately 20m
hanging object displayed

in the atrium of GYRE
Omotesando in 2017 (made
in collaboration with gh/
e). "Musu" is a word that
symbolizes the outlook

on nature and theories on
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YUKO NAGAYAMA kii#F
ARCHITECT

Born in 1975 in Tokyo. Completed Showa
Women's University in 1998. After working

at Jun Aoki & Associates, established Yuko
Nagayama & Associates in 2002. Representative
works: "Louis Vuitton Kyoto Daimaru®, “a hill on a
house","Kiya Ryokan","Central Garden-Goddess
of The Forest". Japan Pavilion in the Dubai EXPO
2020 Received awards: JIA Young Architect

Award 2014 "Teshima Yokoo House"etc.

1975 FRREFN, 98 EMMLFREEE,
B ELYBEARZEENEEHTDH.

2002 FEXR I FRERKL, ERMFIC
TLOUIS VUITTON R#RHIEI [ KREMEE
[ZHOHFEY RILH—T V) L,

20 ERNA AEAREITHRDIBERICEIR,
JIAFIABEEMNERNDZELZH,

NAGAYAMA'S WORKS

Teshima Yokoo House Z&EEME

An art gallery where visitors can experience the vision of
Tadanori Yokoo that was built on Teshima, an island in
Kagawa Prefecture that was completed in 2013. | placed
red screens as borders between the gallery's themes

of "life and death" and "the ordinary and extraordinary",
doing away with the hues that characterized Yokoo's
artwork temporarily to produce an opportunity to
encounter those colors anew.

FNEOHS. BEIC2013EICRI LA HREBAOHAE
ERBRTEDEME, EOT—XTHHELRE) THBEFE
A% OERKLELTRVRY Y —vEBE BEEKOEH
ThoaBE—BHLT HECBICHASKBRED(YHLE,

of business for Soup Stock
Tokyo. In order to play off of the
charming, human scale look

of Jiyugaoka, the space was
designed to have the appeal

of the neighborhood continue
inside and lead into the terrace
in a three-dimensional manner.
A—=TFZAbY I h—Fa—OHERE
ELT2106 FloF—T U LK
BIE, Ea—<YRT—IL O
HABBHOEHNEDFIEEEL
TEOIZ. HOBANERICHFSE.
TIANEILFHICOBA>TN
CEREEZEAREGEATV S,

also Soup Stock Tokyo
Jiyugaoka

ALY A—=FRbYY
bf—F3— BHAR

An eatery that opened
in 2016 as a new style

)

AKIRA FUJIMOTO x YUKO NAGAYAMA

represents the Hinomaru from

the Japanese flag. A mirrored drop type
balloon that is a 7M diameter hemisphere
and a cone combined with a total length
of 17M will be placed in the center, so
when you look in from the entrance you
it will combine with the 2, 2, and 1 on

the facade to look like ‘2021".
NAGAYAMA: The atrium opens in a way
that pierces the northwest side of the city
with its heritage zones like the New
National Stadium and the southeast
side with Roppongi Hills and Toyosu,
which will change drastically in the days
to come. So, we will put the balloon on
the grand staircase as a focal point with
red shaft lines at the center. These lines
are a visualization of the subconscious
axis in the city. We are also placing

the focus of the temporal axis upon 2021
to indicate life after the Olympics. Our
belief is that by setting the scope upon

a single point with a spatial and temporal
axis that exists latently within the city,
we can make the viewer conscious of
the expansion of what's before and

after, perhaps allowing us to discover
something about our relationship with
the city. The megaphone balloons
stretching behind are shaped that way to
draw attention to the second floor area.

FOWCER7—FD&E

—WHTEZBICZ. 2021 >TLSIHFOR

ENETHLA=—ITT LA,

KW BERAUVEYID 2020 EVWSKERE

DA RAEEHTICRIVAEATOIEREICSKL
T, EREBELZADOTZ? @T2021 7] 2TA
SBEIfE. TOEMBREZEAHTONETILEERE

FEBOTWET,

Bt BEMRICLO>THIBLHLLWGIEEE
ZB5BWERDTEIELECENT—FDEREITT,
ZIMBESVWIRIEAEIDTLEDH, ZNH
FTIKELATTR,

— L ATHEENGIBE /= DESIGNART
DIl%E, BARYIFESIELATWELEM?
Bt DESIGNARTOZBLLWET A, FEL
BELODEENEET>THHTSHIETT R,

REENARVNFHEEDFTESIMTTHEEL
HEEEEDHEDTLEVIPYHLRRRL,

FROBEALENBEREEZY>TILL EIFT,

INSPIRING THAT FEELING OF
SOMETHING OUT OF PLACE,
THAT MOMENT WHEN PEOPLE
WHO SEE THIS PIECE THINK
'"HUH? WHY 20217 IS IMPORTANT.

Ma©2021 7?1 »TRSBEM.

TDEMBRELEHAHTONEE,

YATFATTLIHETTOISEVWSRRZORE
NTTVWEBVET, EITESTIEZOEZ AN
FTIKT—h2ELRELBL, TANERSAIL
LHELHRDPYFLELEBRS L. SRIBEMIT
WE=EZWT, SH5LTERIS®PLETELATY
BlLEELETHINLLRELTET,

Kl FAHDESIGNARTZEBE W E B S DI,
EIMAAMVERBEN LB T. HFNED
ICBRMESIES>THIETT R, End
DESIGNART B"EHODAL»RLTH, Z0F
EZREOAZFORASDOHRTNRYERDITL
nd, [AEA25?2 >TLSEMAELROND
DESIGNART E WS HFEEHMDEMNTEDA
TY, EOSESENAYDICED, BBHORD
NYI—=2aVvDHBGHERDFTETC, 22
IZESEREROAATONESAETISa VD
EARTOoTINK, B AFaL—Y 3y
FEEHRVRPYADITIKCEBVERNELE,
ZOFEE ChhbODBREROHYHELT,
FLORZASLEDNDZALRHBLAERST
WET,

—Z5 W5 EKTIZ. DESIGNART TI&#
EIOREENDS, KILSADERELET—NVT
LLBEBEWLEFZLYD, HEIVTRIZRETD
ZRLBELRTOVEDEERT, vy I
BELA—TsFHIRETaAVTFUYERHL
TWETA,

K BELVEODT7—MMERELT, ER
DHEDCDERLLTHBN TS LT, LK
MNIA—VTLDESICRZTLD, ZTOREN
DESIGNART TH 2 EWS3EZHATICHEA
WTY&h, RREFEEICL>TIEERROBEA
ZHRRTETETL, BADNLGEREALLIZE,
HROHEEEI 22—V TLEBELTEDZD
CLICHBATERLTHHRDELERBVET,

REOTWREMZERCE 2 MITIZ

—%[E., DESIGNART D& FIZ TOKYO%
MEATOETENIZOVTEHESBbhETM?
K FAFEFNIBLEEERLDT, RA—AN
POFYRRIZHD, FELDIADEREDA
A—VENFIFEAEAED>TETL, BON
BERICHES>TEDYPLERO—HBIShhb
BIABITHR>THDIE, FLZTORENEELL
TEDLO>TETCVET, FICEEHKTLEHL
LT, FAICE>TEHRRIFT KRR BATFZ L,
CIHBAMFLVEDARLIZEEN =S
EWDEESTVET, EHSTOKYOER/IFT
HMRAANERETIOETIAVNVEBVET,

BT BLtRACKERETFNERELTT AN
BATT7—NEBELTRLDOIFE, BRORT

The interview took place in the couple's living room. The open space with an expansive terrace was renovated by Nagayama.
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DHRIZHDZV—ILGEBSEN FLYFLDOT—
TAANED, ES5VSKRLEDOERERDVYNESE,
BRFEEHCrRVAETEHRISHENMLEL,
EFEEBRET7—bOI—Ty B ENNDS, BRK
FHBAAFEICERTETZIVaviINS VA
Tk, AVTUVERE>THWVFEY—FTYE
IZEFENRTARL, £H5IZ DESIGNART TH
RKDT—TAA=BNERICREELT. BED
T—hI—=7 Y IDBENST, £ENFEMEELT
WCEWWEBSTET,

— SEDBTREEOMIFIZ, 2021 FOEE
NREICEDLO>TWKIEERBW:-1TT R,

KL BETAESLSIC. BROAHREMIFE &
BRIZHDEBOIATTLNR, ZO5VDBHES
LAERE T, 7— M OHILF v — DRI BEMEMTE
BWELT IKAYIAVNNERIZRD EBVET,
BT HERIEHFEYICTEBELL BOTHED
EHNEEDL>TWKEDEH D, EH D . X—7
TFTAVIR=ZAD/ INTTERETIRFN®D
FOLMAMATIE, EROXHDHBAHEREKET
ERVERBWVET, £ADZE. DESIGNART
DEIBAVTARYTUNGERAAD S, B

WIZSHRTRNRLEEG LTHEHRIZDOEAS
TWCESIZLAENEVNTAEL, FAH 2021 4
DEREDLDEBNIZHEDEBVET,

To question is the role of art

When you think about it, the number
'2021' is a very unique idea.
NAGAYAMA: There's this big period of
the Tokyo Olympics in 2020 penciled
into everyone's minds, so | believe that
inspiring feeling something is out of
place, that moment when people who
see this piece think 'Huh? Why 2021?" is
very important.

FUJIMOTO: Finding questions and
granting new realizations to the viewer
through thinking something is strange is
the role of art. I'm really looking forward
to seeing what reactions we get.

By the way, what are your thoughts on
DESIGNART, which started last year?
FUJIMOTO: The best thing about
DESIGNART is that we're beginning

to see people of a like mind coming

AR EaA—IE, REOBEVEVTIZTITbMz, KWTIREL2HBMAZREIE, KIck>TY/R—=yarvEhiin,
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together. Having a big corporation put
together an event budget, issuing orders,

and glomming together a bunch of money

and sponsors isn't the way to do things.

| think it's great that DESIGNART started
from the idea of the main founders
putting things together at their own
expense and keeping things sustainable.
That mindset sounds very artistic to me.
| think it's how people from Aoki san and
my generation do things. I'm extremely
happy to have been contacted to do this
project and given such freedom.
NAGAYAMA: The thing | find so
interesting about DESIGNART is that
they do their presentations all over town

rather than in one main venue. That allows

people who aren't just part of the intended

audience to suddenly find out about
DESIGNART amidst the everyday sights
of Tokyo. They can learn of its existence
from a little of thinking 'What's this?"

The whole city becomes a gateway.

| think the technique of urban curating, of
finding a variety of spots around the city

and outfitting them with art that suits them,

of building a collective whole from these
small actions, to be very fascinating.
Perhaps it will give rise to a new style as
the future of exhibitions.

In that sense, after the first
DESIGNART last year, we have been
offering maps and audio guides
featuring Urban Prem Minamia
Aoyama, which you designed, and
other celebrated structures within our
exhibition area with the idea that they,
too, are a display.

NAGAYAMA: Presenting buildings as
one more work of art, as the elements
that make up Tokyo as a city, makes the
entirety of the metro area seem like

a museum. It's very interesting to
consider all of that as being part of
DESIGNART. It allows people living in
Tokyo to rethink the city's charms, and |
think visitors from abroad will be able to
appreciate seeing all of Tokyo as

a museum space, too.

A chance to open the potential of Tokyo

Tokyo is part of the DESIGNART
name this time. What are your
thoughts on this?

NAGAYAMA: | was born and raised in
Tokyo, so it's always going to be my
baseline. My image of the city has
changed a lot since | was a child, and
now that I'm in a position where I'm

a part of this evolving Tokyo the sensation
of the entirety of it transforming once
more. Tokyo is a very special place for
me as a city that is continually changing
forms, and it always has me ready for
something new to come along. That's
why [ think it's great to add on the Tokyo
name and broadcast to the world.
FUJIMOTO: [, too, am born and raised in
Tokyo, and one thing | feel when doing
art overseas is that the presence and

AKIRA FUJIMOTO x YUKO NAGAYAMA

FEATURE
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The exhibition model. A mirrored drop type balloon that is a 7M diameter hemisphere and a cone combined with a total length of 17M will be placed in the center,
so when you look in from the entrance you it will combine with the 2, 2, and 1 on the facade to look like '2021".

SEORRRE, ELEEMZLE TH)IILARDOERTM X 17m OFKEMFESBAEDESERBOHFENIL—2 A, 120211 D01 ZRBELTVE0ADHL S,

potential of our city isn't being properly
conveyed to the world. As someone
raised here, that ‘Cool Japan' image they
have abroad makes me be like 'That's not
how it is' and 'Tokyo is much more crazy'.
| want to show the world all the cool,
interesting stuff going on in a Tokyo that
is coming apart at the seams, the super
cutting edge artists and that stuff that is
what actually makes this awesome in

a way that isn't part of some government
initiative. Japan doesn't have much of

a market for art, though, and the actions
we can take here are small compared to
China and of course the West. We aren't

lacking when it comes to substance,
but aren't blessed with the market for it.
This is precisely why | hope Japanese
artists can reach the world through
DESIGNART, expand the creative
market here, and in doing so energize
the whole thing.

One can only hope that this exhibition
turns into an opportunity to make the
Tokyo of 2021 even more wonderful.
NAGAYAMA: As Fujimoto says, | believe
there is even more enormous potential
for Tokyo out there. If we can show off
its charms and help the possibility of its

art and culture bloom, | think it will make
for a very cool city.

FUJIMOTO: Tokyo is so complex, and
while some things stay the same there
are others that change. That's what
makes it impossible to express what truly
makes our city great with the system

of attracting people using marketing-
based knowhow that big companies
have. This is the exact reason why we
need to have all kinds of talent cropping
up locally from independent setups like
DESIGNART to tie the world together.

| believe that will be the motive force that
builds the Tokyo of 2021.
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Ung Svensk From (Young Swedish Design) 2018
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Known as a showcase for emerging Swedish designers, Ung Svensk Form

(Young Swedish Design), will, as part of "Swedish Design Moves Tokyo", be shown in

Tokyo in collaboration with one of the most prestigious Swedish shelf brands STRING®.
The exhibition will be held at World Kita-Aoyama Bldg during DESIGNART 2018.

AVI—TUVDEFTHAFT—E50EFEMTHDLKERE Ung Svensk From

(Young Swedish Design) AERICLE, AEZREXITSHV LT TV K STRING® L0
AR —3avARUbELTDESIGNART I ARICT—LREFBLELTHELET,
ZFOEM%Z,. Ung Svensk From DX %x—Y VI FTa4L v a—IcAEELE,

text: Toshiaki Ishii @river

THAVR “EEF" THRITFAERSHN

Ung Svensk Form &, EFTHAF—ELEHFWNERVT—T
VTPAVORE -BREEWNICI098 FEICAIR . SET20E
EEWAFES, THAVERIHBETI2EEAELLICE O TERS
NBZCOHFATHAVEIR, SEESARYVI—TUVERNERT
PUEIRTHEHYET, SBIZ, 2018 F(FAA - ATV —TUHK
BAMRIIIL 1650 AF. TAREE DL, DESIGNART 2018 1
N—=brF—EELTIBFVEZEFZOEFEBCHRICBVET,

Ung Svensk Form 2018 @ #IDENKEIE EADEHER T,
EBRTHA VDI ZRALBAELEITTERL, ZTOREICHENZHE
FILHMNATELVEZEZET, FAELICES2TTHFAVIE BF
NEz—BMOAELEETOLOTEGL, KYELDAITEL “FE”
BREDTRINERYERTA, S5 LERBBER. HBHFEEZBELTO
HEEHASAEDN T 7Y aAV AVTITICEDE TR EE
RIFLTHY. THAVERIBERRCEFOLDICES . RKELY
FLEZBEDDY—LTHDIEVNSIEZANEEBLTVET,

SHEDUng Svensk FormTI4—AXLEONIETY, £5
LEFEBRENT TOLoERIE. WEDTIVRILHRIZHNT
BRENICEEINIAA—IPAYE—VICHTE2HIBEORNE
HLWREIDELNERA, EL VATAFTILRMO) I —XEHE
ET. BMELBORMOEERICH TV IA T4 TRBROIE

Due to the difficulty in transporting fragile artworks, the pottery in the center of the photograph will not be on exhibit in Tokyo.

BEARIIE>TVNIEHREREERICLIHEROBILL, RRTORREISVEEA,

FRNADEZZLEOLEY, TJ7vyvav, RE. TFREAL,
IEGE SESHERADYULOTHAF— 29 DOESMNERIC
£#9210HME. STRINGS®* £DATRL—2 3 VITLBHZERT,
EMABBICETACATI—TUVDBEREHBELALIES,

The “equality” of design

Ung Svensk Form is an arena for young design.
Ung Svensk Form was intiated by Svensk Form
(The Swedish Society of Crafts and Design) in 1998
and is their 20th anniversary this year. The members
of the knowledgeable and experienced jury are always
open to innovation, to experimentation — and especially
to that which reflects new trends within young design
in Sweden.The contributions are shown in the annual
exhibition which tour in Sweden and abroad. It's a great
honor for Sweden to be invited as Partner country
in DESIGNART TOKYO 2018 — a year when the two
nations celebrate 150 years of diplomatic relations!
Tokyo is the first international venue for Ung Svensk
Form 2018, also the main exhibition of "Swedish
Design Moves Tokyo 2018", a global project which
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now lands in Japan. The aim is to show
contemporary Swedish Design, which is
driven by equality and shows solutions
by creativity. This philosophy influences
everything, from the way we shape our
society to the way we dress — and
the objects we surround ourselves with.
Design is used as a tool to innovate and
solve problems in unexpected ways, as
well as to challenge norms to create
a better everyday life for everyone.
"This year's edition of Ung Svensk
Form puts craft into focus and where
you can interpret the physical and
tactile almost as a kind of counter
force for digitization's dominance over
people's time and attention. It is within

ASKUL INTERVIEW:

SWEDISH DESIGN UP CLOSE AND PERSONAL

2AYI—FUTFHAVEGE

MATS WIDBOM <X v - T4 KRR LA
CEO, SVENSK FORM

Mats Widbom has many years of national

and international experience in architecture

and design, museum development and public
diplomacy. Most recently Mats Widbom was the
cultural counsellor for Sweden in France and

director of the Swedish Institute in Paris.

BEOLTHAS Y, EMERRLLBRAZTOLFICEN
TREEBRMICEELTHY., BETERYVI—TUE
TSVATOXSEE. /8D Swedish Insititute
DTALIEZ—EHFED,

fashion the exploration of sustainable
materials is most obvious even though
the exhibition's most unexpected reuse
is the chair made of parchment, carefully
processed from the elk's slaughter
waste" says Mats Widbom. The prize-
winning works of 29 designers will come
together to Tokyo in collaboration with
STRING® which is well-known for

the Swedish classic module shelves
designed in 1949. The exhibition at World

various techniques.

THE EMERGING DESIGNERS FEATURE
OF SWEDEN TWO
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1. 'Global Nomad' Amanda Borgfors Meszaros | want the viewer to see the possibilities of creating and interacting
with garments of materials that are considered used, and that can be given dynamic and interesting expressions through
SESERHWBMEREL. VS A ILBEMCPRERMB LIS FIV I SLEKRFVRIBEESZ TN S,
2. 'Colour, illusion and composition' Emma Bralander With the help of colour and composition, | make flat surfaces

Kita-Aoyama bU|ld|ng will show Swedish threedimensional, and vice ver-sa. | seek to distort a space and give the viewer an illusion of what it really is. &% &4k

architecture, craft, fashion, art and design.

Hlz&ky, FERELKIZ, UREFECKE. ZREED. VT )T 20BTHHMiEEKLE,

3. 'Audible Furniture' Hemmo Honkonen Audible Furniture is a collection of furniture that produces sounds when

used. The pieces of furniture are like characters because of their individual sounds, which can stir up emotions such as

sympathy or joy.

FESEENHIREAL YV aY, ALOBEBARDOLSIT, TANKBREBVDOLSIBRAIBESIEEIT,

4. 'Implosion', Bjorn Friborg Implosion is sculpted in warm glass. After a brief process, the work is finished, reflecting

its own complexity. A strong and delicate form encapsulated in a penetrated frame. EHMWHIA~NDEL, TOHLOEK
DEMMEBRLHLANS, BUAEMAFESLICEIAERTI,

With network of over 30 design offices in seven countries
what is it that draws ASKUL to Swedish design ?

THE3OULEDTYA VA TAREDIRY N T = EFENTWVNETRIILH,

AVI—TUTHAVIZEMMBEBHLIE?

BEONIZE, REICEPSLLVTHSY

THAVERCEH LB RBARETO> TV
FAILTIE BB RTTI—FTVIZEEBL
TEFELE, BHATETHFAUFT4XSDL

(Stockholm Design Lab) & DEIFRIEZEL.

ChETSDLEHA YDA SFILBERML Y
ReRyh - FHAVEESETEAL, MED

AR —VaVEERANGFMERS TVET,

B “SRILLR" DRY MR MLTEHEEBED
FYVIOFILKARK TLOHACO Water 410ml |
LZDVEDIKDNTEZERDYF AL EAA—
ILETHI VR TE- £ B SIEEF—TIC,
E2RBEOEHBWEAR, EOLIZALTTY
AU THYENS, BEDBRIZTINLIALLE
N TEBNEF, SEHICRFRIIEHIRN
BREBICEELERSZEBRLTVET,

SDL (Stockholm Design Lab)
SDL was found in 1998. They are one of

Sweden's leading design offices, working

in many areas like products and graphics

as well as projects such as total design for
Scandinavian Airlines. They have been working
with ASKUL since 2005.

Design that is kind to the environment and the user

At ASKUL, where design is foremost in mind
during product development, Sweden has been
on the radar for quite some time. ASKUL's
relationship with SDL (Stockholm Design

Lab) is particularly close, with SDL's designed
original products winning red dot design
awards and the two companies' collaborations
also being highly regarded worldwide. One
such project is the original natural spring water
"LOHACO Water g41oml", a revolutionary “label-
less" PET bottle. The design portrays

the natural cycle of how water comes about
with a theme of cascades, drops, mist, and
snow. There are two patterns of each for a
total of eight versions. The design fits into life
nicely while keeping the environment in mind
by eliminating the need to remove a label
when throwing the bottle out and thus also

keeping excess trash to a minimum.

1998 FRIHK. RHVIFETMBROBATIFAVE
FLSH. TAZIRTHFAURTSIT4vIRE £¥E
ABTEERRORVI—TFUVERKRTDITHAVFTTA4R,
TARIILEF 2006 EALDRHEEL,

supported by

ASKUL

LOHACO

https://lohaco.jp/
0120-345-987

"LOHACO Water g1oml" (20 bottles per box) is sold through ASKUL's general consumer service "LOHACO." 1,370 JPY (tax incl.)

[LOHACO Water 410mlJ (158 20 RAY) (. 7RI O— i EEER T H—E X TLOHACOJ (https://lohaco.jp/) TR 5E.

1,370 (Ft:d)
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SILITIES
OF CRAFTSMANGSHI

FROM A SPIRITED
GLASS ARTIST

SEOHSAERABLMNITESI ST NDRTEEM

Accompanying the Tokyo showing of Ung Svensk Form 2018, within Swedish Design

Moves Tokyo, glasswork by Sara Lundkvist decorates the windows of

Volvo Studio Aoyama not one minute's walk away.

Swedish Design Moves Tokyo @O icfThfnd. Ung Svensk Form 2018 D B ITH L,
RAESENSRESTIDOFEHICHEIRILAR XAZ0F FIUTIE YT LVRITARANDHIAEGR VA VRTEMHY £,

text: Toshiaki Ishii @river

AII—TUTHAVORHHNSLIF?

RILAR RZTA FIWTIHESTRING® Dz LT
EEBHIZ 2013 FEMN BT FELETIFHEER T Ung
Svensk Form CAELEZYF- LY KRI T4 R
FDHSAEGRERTR, RILRDOMRBEA GBS
NEZET. AEHSEORENFERYVEE
[CTH2ENTEET,

WREHSALFILYFVYRTFA VT EVNSER
FBEAVEYSOERIE. ATV hBAVRA
L—yay NIy 7—he RIZEX, 7
RERLT, BRYWEE. BEEEERL. BE
HELETNDEELETT—FI70 8 (AIEY)
ICEET2EEMPMESR. ERF AELE
ET—XIEGICYIZRYBATNET,

BEDOERICEBRESNS, RMISHLTE
BT HAMEEAL. YU TLETFREELL,
EHICHIMETAHBICOCYRATERF. AL
ROA—FTHAVICHLHEBT D AVT—TVT

PAUVDOHABBZOLD, SEDARY vIL
AZARL—YaviE BR Rz —TFT U4
BB IB0AEDA T4V ¥ILARURELT,
DESIGNART TOKYO 2018 #ifSi P IfafE =
£9,

What makes Swedish design so special?

Along with the shelves for STRING®
at Volvo Studio Aoyama, you can also
find glass art by 2013 and 2014 /15 Ung
Svensk Form winner Sara Lundkvist on
display. This is a chance to take in the
latest handiwork of the artist in a space
steeped in the vision of Volvo.

Sara's creations, which feature
techniques such as glassblowing and
kiln casting, span a truly diverse range of
artwork to installations and public pieces.

In pursuit of nature, mythology, and
spirituality, she uses glasses to tackle
creative themes like material society and
the truth, values, aesthetics, and sociality
of the artifacts it produces.

The craftsmanship that is sincere
towards the material, emphasizes
harmony, is simple yet beautiful, and
painstaking down to the last detail that
one sees in Sara's work is something she
shares with Volvo's automotive creations,
and is indeed the very embodiment of
Swedish design philosophy. This special
collaboration will take place during
DESIGNART TOKYO 2018 as part of
Swedish Design Moves Tokyo, during
the official event commemorating 150
years of diplomatic relations between
Japan and Sweden.

Sara deciphers observations on desire and the original meaning of artifacts while at the same
time examining humanity's power to assign values such as hopes and dreams to objects.

BRIEHKEICOVWTOERE, BYLROBHREFRABCL LD,

SELFELE - BOEZA

FECERLEOMBEMRICHETEIABOAICOVTEERT S,

Sara's artwork in various colors and forms arranged on shelves.

VI LTICHARBNFBRTF,
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volvocars.jp/aoyama

instagram.com/volvo.studio.aoyama/
+81-(0)3-6896-1141

Volvo Studio Aoyama LK 224 Fil

Volvo's second concept store opened in 2017 following
the first in Milan, Italy. It offers many services found
nowhere else along with events that allow for a special
time only Volvo can provide. The attached café is

a collaboration with Kanno Coffee.

AT - 25/ E 2017 FISHRT2HEBICA-—T UL
ERLRDAVETLRALT, SSEFOY—ERPRLRL
LTIEORK A ERETEIARUMBEH, HRTED
TTEEIMBEENATARL—LAVITEDBD,

3 Chome-3-11 Kitaaoyama, Minato-ku, Tokyo-to
REEERILFIL 3-3-11 1F
Showroom, Cafe: 10am - 6pm / Champagne Bar: 6pm - 11pm

SARA LUNDKVIST #3-)LvRIT4 X b
CRAFT ARTIST

Sara Lundkvist graduated from Sweden's
Konstfack University of Arts, Crafts, and Design
in 2012. Her talents were quickly recognized,
winning her the Ung Svensk Form in '13. Mainly
working with glass, her creative endeavors seek
to interpret and understand material society.
Sara also employs communication techniques to
explore how best to tell new stories.
2012FIZAVT—TYOEILIIERFIAVALT 7Y
VEXEE, TOTHITCICROON 13 FIZ Ung
Svensk Form ICAE L%, EIT. HSRERMICLE
ERICYEFTL, BFOFHLBECT. DEHRER
R-EREL. ZLTEREEOFEEZAVT, LAITH
LWHREEEZDONERELTLD,
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FEATURE 03:

DESIGNART

TOKYO 2018
HILIGHTS

‘BRETIECCHDIRED

01.

Surpassing last year, this time DESIGNART electrifies

with streets of Tokyo with about 120 exhibitions.

Here we present our pick of must-see displaysfrom among them.
Enjoy some real emotion inspired by the work of creators

of all varieties.

FELLES. NWI20DEBRARROEEE 55 ENDESIGNART,
BHOTH BTRTCBEEEVEBEDOEBRICOVTELEHDTIHENLET.
EHBVIVIA—DERLL. EDQ BB ZhRboTIESL,

text: Dai Takeuchi @river

BEST EXHIBITION MATCH
TO THE SPACE

chE—Hl—=n BR X BREAYYFVY

DESIGNART 2B 2 RERFHMOVEDELT, ATATIZERECGEBSAEZDON, VUI(4—L
BREBORYFUVIVATL, ERERRLEVTNERBRTESIEEE LAWY IT(2—&L,
BlEH2TnEQAVTUVEELERVWY IVYTRENMS I VN —2FEY, TAETNOERICAS&RE
BIVFUIEREKARTIILT, KYLWHEBTOBREERSETCVES, ChizkY, &S
AOBVEFOIV)IAZ—DEREAD—FHTERTELILICMAT, YavAlIFVWEETREER A
ANBZLEDHEDNSEFHLOWBSEHFEDZIANDCENAREICAYELE, YayvTEBOFTELD,
—#—£%a5RL—Y3v, FSICDESIGNART #HiffiFLARLAANEEEI VI AYavDRY
FUTOHELRELT VO IHECESL,

01. KEITA SUZUKI + SGHR
@ REPUBLIC OF FRITZ HANSEN

A beautiful space that weaves masterpiece furniture
with the latest speakers

This is a 1960s-themed collaborative exhibition of

the "exponential" speakers designed by Keita Suzuki

and crafted with the glass working skills

of Sugahara.
BEIT7=Fr—LBHRAE—N—DBYLTREHN
BARAERDNTHFA VL AANTOAS AR ERMICLYEE
Li=RE—#H— lTexponentiall &, ZYvyY - NvE2D
Ya——LIZTTI960FERET —~ICaFRERLET.

One of the most significant characteristics of DESIGNART is how the media has given
so much attention to its system for matching creators with spaces. We put together
the best exhibitions possible by first gathering artists who want to release work but

don't have a place to showcase it along with shops and other locations that have

02. YOICHI OCHIAI @ KOLOR

A futuristic co-performance between a modern day
wizard and Tokyo mode

Yoichi Ochiai's "Silver Floats", a new media art piece
suspended in the air like never seen before, adds powerful

the space but nothing to put in it. We then fine-tune and presenting optimal pairings
according to the wishes of each side. This not only makes it possible for young

creators without funds to show their work in some of the best spots in Tokyo, but also
accent to the shop space of Kolor along the latest fashion.
‘BROBEEV ERRRE-FORRNER
FAB—I2LD. "RECLOBVWHAETF" 2FESELHL
WAT 77— hME&Silver FloatsI . &HFOE—RKTI T
TRERAS—DERICRAUGT IV N EERHLET.

for the businesses to gain new customers who might never have visited them before.
Unprecedented collaborations in a storefront environment. Don't miss your chance
to take in these countless matchings of spaces and creations only viewable

during DESIGNART.

CONCURRENT TOKYO MIDTOWN DESIGN TOUCH

SEIMEHOTHA VANV MELTHESNS Tokyo Midtown DESIGN TOUCH 20181,
SEDT—RIETHLVDTAT T, AMVARVKE, ZOT—XDHE Rhizomatiks
Architecture, 74—+ 74 - F—. BB I TDIHDAVN—TIUL EFA=ZYrTHBVIL FF/X
TYysFavy b, FEICRREE. TARS - FUR - AvA=—hmb Y FaTF1—A L= TPARK
PACKl, BBRABEBEVLAF2LECTIRABICAZ TRV IV T, BLDIBTHDZERBA,
ZLBED “H5VOARE" EFNEDYET,

The annual autumn design event “Tokyo Midtown DESIGN TOUCH 2018" returns this
year. Its diverse and original program celebrates design over the course of 17 days,
including the duration of DESIGNART. The theme this year is “ideas of the future".

The main feature is "Park Pack", an endeavor produced by Ultra Public Project, a unit
founded by members of Rhizomatiks Architecture, TYO, and Dentsu Live this time also in
collaboration with Nikken Sekkei and Propeller & Co.. The grass square that is normally

a place of leisure has been reborn as a phantasmagoric park of the future.

DESIGNART TOKYO 2018

FEATURE
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03. SATOSHI ITASAKA
@ FRED PERRY SHOP TOKYO

A pop presentation of social issues concerning trees

The "Neba Chair", a simple yet colorful seat made of wood
from around the world designed by Satoshi Itasaka raise
awareness of forestry issues and many related themes,
graces the spacious interior of Fred Perry.

RIcFEF2O2bruaMBEERY TITLEVYTF—vay

TLYRRY—DORABNGEEE. FHABELEBBEANT —
REFADEHICHEMAT AU Lz, HRAPORMEE
ALEYYTLTHTILGERH FINeba Chair] "EYET

04. HIROTO YOSHIZOE @ B&B ITALIA TOKYO

Radiant art gently illuminates a space

of premium ltalian housewares

"PIXEL" is a creation by designer Hiroto Yoshizoe that plays
upon the distinct visual effects of light. Its brilliant artistry
combining the features of brick and paper screens brings
gaiety to the stately interior of B&B ltalia Tokyo.
LtEGA2VT7TRADEMEBLIEBLT RO EM
RHNLAEORENREL LY. THAFT—FRBAILEK
5 1E& TPIXEL), B&B Italia Tokyo D EAZ RIS, L v
HEBFORMEEHELORDEMAERELEEZET,

2018

TOKYO MIDTOWN DESIGN TOUCH 2018
@ TOKYO MIDTOWN

17 days of the latest design from around the world

In addition to "Park Pack", there are plenty of other
must-see events such as "Swell", a visualization of

the wind and light in the Midtown Garden, the Design
Touch Conference which is a series of 10 talks by people
at the forefront of a variety of fields on design ideas that
will usher in the future, and "School of the Future power
by Ars Electronica", where guests can work together with
international creative organization Ars Electronica.

“HEWDOTHA UV EGBRTES17AH

TPARK PACKl DIEMNICH. ZSYREIY - H—F
ICREXERMBLETEDAREL—2 a3y [Swelll. &
FSELBEHORAMBICWI VIS 2—DNKKEE
HHTTHAURTATTEEDIOD =YYy YaY
TDESIGN TOUCH CONFERENCE]J. #&mMs U T
ATATHBETHITLRAILI O hEHB TS (%
XDERK powered by FIRI LV hAZH] RE,
EFEDARNYEAEABELTY,
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DESINGART TOKYO 2018
HILIGHTS

FRESHEST CREATIONS
OF INTERNATIONAL BRANDS

HAK TSV RORIFIENSEH L

EEMICIFZ, 25/ Y O— DL BEBRNEENEZLOFEICADINRE—FLERREDOTH
AV &F—h ARV DESIGNART, ZhEHIZ, $EITVTRIZTSVIVOYTVavTE#EZD
HRAMLEAVTITRISVRIZED, ZRFEORRDEEICIAVFYTLTVEY, FELTHAF—
ERALEZBBAINTLEAELGTOZ)YDOHRLZE,. 6520 FTDETHEATH EATRE (—H#BER ),
DESIGNART A8 ITHT 24 TUTA—V R EEBLfFEL T, &L THREDRHKEFICANT
HTIEVWHMTLEDI D,

DESIGNART is a Tokyo-based design and art started with in hope of eventually
reaching the same level of global clout as Milano Salone. It follows then that this
year we also have a diverse lineup of exhibitions showing off the newest ideas from
global interior brands with flagship shops in the area. Of course, this expansive array =
of innovative, top-shelf products from the minds of celebrated designers can be :

purchased on the spot (with a few exceptions). Why not make clever use of the interior
05. ROCHE BOBOIS

A popular sofa that captures the colorful vision

of Kenzo Takada

The "Mah Jong", the iconic Roche Bobois sofa is back
with three new patterns of textiles made in collaboration
with KENZO TAKADA himself in themes of morning,
noon, and night. The storefront will be displaying
"Yoru"(night).
BEHEZONSILGHRBEZLSEARY I 7

oyya RR7OF7AaVvWAKRY 77 Mah Jong)
. EEEHE=Z a5 AL —vav L EHBRR 3/N2—
VDTHFRAZALNFHES, FETE "YORU (BR)"2E
~LET.

loans we here at DESIGNART recommend to pick up some of these latest and

greatest masterpieces ?

06.

06. HAY

A functional and vibrant from

a pair of up-and-coming designer brothers

Ronan and Erwan Bouroullec, the Paris based design
duo, have created “Elémentaire" chair for Danish brand
"HAY". This practically and aesthetically balanced chair
will be presented for the very first time in Japan.
SBRBTHA T —ICLIWBERNTASILEFT
TFTUYR—VIEDAVTIVTIALY M T 5V RHAY TIE,
AT Y&ILIVDTLLYIRBIZED, ATTLEL
RAMERRBALFHHEF7ELEMENTAIRE (T UL
AVA—L) I OBAPEHEBEEENELET,

07. KNOLL

New table colors to herald a showroom opening

The Grasshopper Table, which was designed for Knoll

by Pierro Lissoni and features a freely adjustable top
board, is now available in a new shade of red called "rosso
rubino” that simply has to be seen.
Ya—L—LF—TVIELETHBT—TLERT
IRORSHBEHRICKRETEDLSCA>E, ETO-Yy
V=B = DEBIETEA Y LTI SRRy R—F =T
L. AYY - LE—JEWSKRROHFEITEETY.

inside

FEOT— T T YORRETT
B, BERLETILEY T avEFSIEX
BAVARL—2avETYT7TREHRTELD S
DY DESIGNART ORF#TY, SEHMANE
BERCT—TAAMERALEXEHMNY RZERH
EHO, AVTUTRRE, BEBLRESKEYY
IAZ—DaASRL—YavIZkDREBREMNKT
A VARAL = AVEENEBINET, 2RH
ICREBHAANEBREICESNAES,. TSI
COHE., COEMTLARSNABNARTIARY
LIZBEOTHFCES N,

Another feature of DESIGNART is

the way in which it allows visitors to

INTERIOR INSTALLATIONS
YOU CAN FIND ONLY HERE

CCTCLARGBNABAVWEREA Y REAL— 3 Y

enjoy not just exhibitions of new art

and design products at locations in

the area, but also massive installations
presented throughout an entire space.
This year is once again full of huge
environmental productions featuring
international architects and artists and
installations that stimulate all five senses
made through the teamwork of creators
working in interior designs, video, and
audio. The experience starts the moment
you set foot in the venue. Expect to
behold spectacles that are truly not to be

found anywhere else during this event.
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08. CASSINA IXC.

The theme is "This Will Be The Space —Resonance"
Cassina ixc. presents Cassina's latest "Soft Props",

a sofa designed by Konstantin Grceic that debuted

last year in Milan, alongside an installation.
IEET2EMIET—RICRAMST—FET
AYY—F ARV —TlH, EEIF/TRERSNED
VABUTAVINFYFICERNYV—FOHEVIT
[SOFT PROPSJ Iz, 1 v RBL—YavaRAT-HE
RRETVET,

09. DEDON @ NICHIESU TOKYO SHOWROOM

Creativity from leaders in outdoor living

"The Others", an exterior-use object/light from Dedon,
Germany's famed outdoor living label that was designed
by Stephen Burks, is on display at the Nichiesu Tokyo
Showroom.

TOMETUEYTOHIZ K 5 M A8 7% HF

ATIT7Y N=JZADBENRGTZ FAYDREBLTIIRT
VEYITSVER TRYORSAA TV z+REB ITHE
OTHERS) A, =FIRAERYI—IL—LTRIRSNET,

10. BANG&OLUFSEN @ DAIKANYAMA T-SITE

A lifestyle offering with new speakers

in unique shapes

Bang & Olufssen's new "Beosound Edge" is a cylindrical
wireless speaker designed by Michael Anastassiades.

It will be showing what it can do in the superb audio
space of Daikanyama T-Site.

A=_— IV LEHRROFERAE—N—DHIEFERE

N GTFLTEYOHBHE [Beosound Edgel (&,

RATIL - TFRAVTTADTHAVIZLBAEHET A
YLARE—H—, REWT-SITEICTLELETEEH
ERELET.

11. JOHNNY CHIU
@ TOKYO MIDTOWN & B&B ITALIA TOKYO

Paper space "Happier cafe"

The Space made from common materials, designed

by Architect JOHNNY CHIU. At TOKYO MIDTOWN
ROPPONGI & B&B ltalia Tokyo building lobby floor.
THAPPIER CAFE| Eh. BEBETHAVOVEERN
ABCHYANERZMERVTCEHMEERTIEBEAE
ER BHAX(Yaz=— - F.KOFEKERRIVEF
4 v EB&B ltalia Tokyo (& WOM-SQUARE 2F 0
E—) IETBRLET,

12. SOU FUJIMOTO @ CANADA GOOSE

A popular down wear brand teams up

with an international architect

An intertior installation by Sou Fujimoto can be found at
CANADA GOOSE Sendagaya with its famed cold climate
design for the duration of DESIGNART.

AKRAV Iz 7TSVREHRHNBEROISAK
BEBEAA—VLERNETHONDINFTHY —XAFEY
BIETIX. DESIGNART #iiHhRBRET. HAMWBEER
THIBERLENICLDEBA AL —varvRERS
E3E

13. GRAND SEIKO

Grand Seiko "The flow of time"

Tokyo exhibition of Grand Seiko's debut installation at
Milan Design Week 2018. An experience conceived by
a designer together with a CG director to explore
the spirit of Grand Seiko and a conceptual pursuit of
the essence of time.

B TSVFD " BOXEICAS" BREFR
SENDIZT/) YA—RTRRENLEIIVREZ/3—0DF
Y2/ —v3v [THE FLOW OF TIME] 0H®R=EE.
THAFT—ELCCGIIITARA—DHFEICLDEZHMERE
LAHLES L,
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TWO GROUP EXHIBITIONS
BY ACCLAIMED CREATORS

FEIVIAZ—DRS2DO0DTIL—TRE

DESIGNART ORI ERZDV LN "HRERABHMAANETVIATA TERELEELLTE" L.
WZISHEIBDT—TA ALK THFAFT—~OFEBHAXEEZT>TVET, SEIZF2DDFATT,
ERNOEEDI)IAA—5RNRIEDLITIL—TEERE, SERZINZENOIVTITE
ABERAATA, 7530 TIVTHLARTIE, £04H IDESIGNART GALLERY) EWSEFIY
TA2—13ME—2ICROEIV—TRERME. —HRNEARD AXIS ELTHE, BREHZE 4O
EFVVIA2—ITRHEL, TRTNOBHEEN LEBRETVET,

One of the founding philosophies of DESIGNART is transmitting and industrializing
creativity from Tokyo to the world. As such, we actively support up-and-coming artists
and designers. This year we will be holding group shows focused on celebrated
creators from Japan and abroad in two locations. At the Francfranc Forest, a new
location specializing in interior photography that opened just this year, we will have
"DESIGNART GALLERY", which brings together 13 fresh-faced talents. Meanwhile,
the AXIS Building in Roppongi will have four young creators on display throughout
the premises in locations that best show off their character.

DESIGNART GALLERY
@FRANCFRANC FOREST

14,

NEW GENERATION
IN AXIS BUILDING

DESIGNART TOKYO 2018 FEATURE
HILIGHTS THREE

14. RYUICHI KOZEKI

Illumination that gained esteem

in Stockholm Furniture Fair

Designer Ryuichi Kozeki shows off his "Oculus” illumination
with straightforward shapes that incorporate architectural
light created with the volume of simple structures and

the form of spreading radiance.

AMYIRNLI 7=Fr—TJz7CHfizaH-RAZHEHER
FTHAT—MBEE— &, YV TLBERORY) a—LEXAR
BHTERARDTIANLBMERALAESHREL D, BENL
Y ZBEISEELAAMERE Oculus) ZBRLET

15. HITOSHI MAKINO

Elegant chandeliers interwoven with two cultures

These are simple yet gorgeous chandeliers from the hands of
Hitoshi Makino. The LED portions are &COSTA in ltaly,

while the gold leaf ornaments were crafted at Wakabayashi
Butsusugu. MFJ in Kyoto.

2ODXEHRBETIILVAV MGV Y TFTUT
FHAF—HBLCICLD YV TLSLBESEHDEALY Y
VT )T7. LED#RBIZA2YTD&COSTAHR T, £ENDF TV
EFRBOEMRBEBERTRELTLET

16. BAKU SAKASHITA

Lighting with texture that mixes design and industrial arts
"SUKI" is illumination created by Baku Sakashita, a young
designer with an expected background as a graduate of

the medical department of Hokkaido University. The distinctive
delicate forms are made from stainless steel wire and tengujo
washi paper that is so thin as to be transparent.
THAVEIZNMELFMYBRBL SBHA
LtBEERFEFMELVSRECOBEEZS O>OEFT A4+ —
WREICLZBPISUKI, BHZEEFVAREEMMEE X
TUYLADHMBERAEDELBBRIFILLANEHTY

17. YOSHIKI MATSUYAMA

Forms light with colors that change like the sky

Yoshiki Matsuyama, a spirited product designer born in 1987,
shows off two pieces of light artwork. Rayleigh scattering,

the atmospheric optical phenomenon responsible for the hues
of blue skies and sunsets, is the theme of these creations.
ZOLSBELVEBEZELENSELHIROFT TV

1987 HEEFADOKBFTOA Y ST HFA T —RILFERE, X
DFTVI2FGHERT. BEPLIFETOERET —TIC,
ZTORIAFZRETHILA) —HREEBCAHLEAERTY,

18. SHIGERU NISHIKAWA

The future of art and the city seen from an unbuilt museum
Shigeru Nishikawa's work entitled "Sealed House 55 (M+
museum)" shows the M+ that is currently under construction
in Hong Kong. It is said to be the largest museum in the world
after its completion on 2020. Nishikawa aims to portray

the future of the city through this work.
REDEMEOEIS., F—heBMEORKERS

lSealed House 55(M+ museum) J TEJIZEA < DIE,
EFRINEEAZAOEMBELRDIEVDN D, EETRE
BEFDOM+, TOREIHHORRKREBRLTVNDIELSTT,

19. YUJI OKITSU

A new spectacle in light, air, and scenery

Yuji Okitsu's interior ornament “focus", which was highly
regarded at this year's Milano Salone Satellite, is on display
on the second floor in a living room motif.
K-EK-RAREBEWEL, FELAREHED

SENIZ/ YO0—F YFUTFTTHBVFAMESL. BER
HEBRICLIXDAYTITH TV focusl & VEV Y-
ETA—T2FITTERRLET.

20. YURI HIMURO

A showy space decked out in floral textiles

BLOOM collection" is textile artwork by Yuri Himuro that won
awards at Milano Salone Satellite. It will be on display to
dynamic effect on the Kuramata Staircase and courtyard in
the AXIS Building.

RO TFRIANDECHICEMEHD

CHEBHIT/ YA—R HTFYTICHEBLZELE KERE
I2&BTF X214V TBLOOM collection), AXIS EL
DYISRABERHEDREBES AT IVIICEHLEY

21. YOY

A lineup of work never seen before in Japan

by a popular design unit

Lighting, timepieces, and other works shown by Naoki Ono
and Yuki Yamamoto of design studio YOY at Milano Salone
will be on hand in the fourth floor JIDA Design Museum
ASRTHA VA=Y FOBFRDBAERISSHH L
\HFERLIUAEHMICLDTHFA VALV FYOYD, S ED
ST/ YO—RTRRLEZBACHIAALARARAFAOESR
A AFDJIDATHA Y Ia—YTLIZCTERLET
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RECOMMENDATIONS

FROM DESIGNART

DESIGNART AL DR E

ERTREELYAI?2AVTITZRETES EVSHEH

A given in Scandinavial?
The new common sense of buying interior items in installments

Bl Z1Z DESIGNART £, AYITDALRICA>ERERT—rEHKR2EHA. BUALEVN2THELDD
BEFEHYEEA, (VTITHEAROFERE LTREEFNZEPOFENBAY —ER, YavEYIILIYbE
FRATNEVNLDOTY, ERCTERELGREZO—VTESDASLYE, BATHRPIVLIEFBL LIS, EhTLE
LOEEEBELCBATIMEAN >TVINESIHTELLADMAZDYES, BKOTVBEFTINLLGL2TLES
BRITAYORERRA, R, 7—rA—RTEHNIE, BEEZIIVTILEALELBITENATEES, HLIFE
BEBEEZELECR2TE, AVA—RYPERDICEAVEY ==y (FEHE) NENYVEHETHY. TEME
HB2IDTHNEBETHRIANTILITEEY,

If, for instance, during DESIGNART you find a piece of furniture or artwork that you truly like, there's
no need to give up just because it's expensive. All you have to do is make use of shopping credit, an
installment purchase service that is rapidly being adopted by retailers as a new way of thinking when
buying interior items. Purchasing high-quality furnishings on loan is a given in Scandinavia. Just as
with homes or cars in Japan, knowing of a way that one can purchase something they have their eye
on without overextending themselves changes life drastically. All it takes is one favorite furnishing,
illumination, plant, or piece of art that makes you happy just looking at it to add a bit of excitement
and fun to each day. Even if you don't want to do any alterations in the future, the second-hand market
online is showing signs of growth, so items with demand value can also be sold for a tidy sum.

e BRAIN group

G/G/'€ere e I8 19l

woo py-weibojoymmm  dl-ooypdi-mmm  dl-0o°ureigp mmm
ueder 2900-20} ‘0AoL‘ny-Oreuly ‘eweAoe-iweuly Lg-1-¢ “Bp|g eweloe-lweuln 49N 401 : 82O peeH

for space creation.

a diversity of commercial spaces.

Everything we present to the world is one and only.

focusing on the commercial facilities.

nhsb. BESLWERENRTE MO HzBIEL
BEMRZ POIC, HERS N —ERORBEZLTEVWDET,

We have been participating in urban culture promotion by creating

100 FHDEREBALEES.
XHBWHEIZECAGELL?

BULK PURCHASE —#&#A

1,000,000 yen cioo5m

SHOPPING CREDIT YavEYJILov bk

Syear G#m)

200,000 yen/1year (205M /4) *SHFHPEFEEATLELA

i Interest charges not included

1 7,000 yen/1month (157000 /A)

AVTF)T7A—=>-2avEYTI LUy bHF AR RE 7R S &6
SEMPRE / ACTUS / arflex (EE[ED#H)
CONDE HOUSE / LIVINGHOUSE % &

Examples of shops where interior loads of
shopping credit are available:

SEMPRE / ACTUS / arflex (company stores only)
CONDE HOUSE / LIVING HOUSE, and more

g D HOLOGRAM
CO.LTD.

JPDH

is an integrated company offers versatile solutions

Our aim is to continue delivering a space that can promise a splendid experience,

By doing so, we believe we can provide sophisticated services to the society.

TA— - TL—yPI =T EEIKODH592Y a—yaveRETREaL%ETY,
TN BIRRABBEEBEZ(ES & T HHOXLDREZ L TEE L,
FFcEMEDORICEDOETHEDIC, —D2ELTRLHDIERH D EHA.

D.BRAINCO.,LTD.
JPDH co., Itd.
HOLOGRAM LTD.

HAKUHODO GROUP W
]
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FEATURE 04:
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UNDER THIRTY

THAV&T—bOKREEG YRG5

Here we feature young minds shouldering the design and art of tomorrow that have caught

the eye of the founders of DESIGNART. They present their pick of these promising talents

In a unique perspective, with the condition that they all be under 30.

DESIGNART RE AN EE TS, HADTHA V& 7T—MRZHEIEFERE,
SOMUTEVNSEHT, FEREHBOBRRTEY I 7Y T LELE,

text: Toshiaki Ishii @river

YUU MINAMIMURA
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people and society.
TARATUADRICESBEE, 24
ROBIHEELLTEIEATAVET
VT4 78G. BADBREXRT S
OIS FEEFDZ CLTYRBIFESE
YET, AbttaLo2anYeEEzs

This is new artwork featuring
Shibuya, which underwent some
of the most extreme changes in

postwar Japan. It's a conceptual
piece that explores presence as
a sculpture and the lifestyles of
people in Japan today.
HEARCBNT, B REHL
MOl BEEF—TICLEHEE
R, BALLTOFEREERD
BARANDEEHEERLEZaVET
FATNBERERO>TVET,

02,

A
&
The new LED lamps “NIGHT
BOOK" and “LIGHT SHELF"
released in May 2018 have

arranged to present a space
enchanted by radiance. This

collaboration with the shop
interior offers fresh charm.
2018451 FE LFLED R
B3 INIGHT BOOK]J & TLIGHT

EPISTROPH

IEXNAT

Epsitroph is a multidiscipline artist collective
composed of nine members with the experimental
soul band “WONK" at its center. They share

the unique culture of Japan by exploring creativity
in areas like music, clothing, dining, video, and
spaces. This time they have released their first
apparel collection “+a” focusing on music and
fashion. At the same time they are holding an
exhibition of sculptures by anonymous artists
where they share their thoughts on the modern
music scene along with their passion for clothes.
IHRRYAVEL YNy R TWONK] ZHIL Iz,
ERUEBEHTEHTLIANLARET—T( ALY
TA47, BE R - RE-RE - BEBEOHHT
JIVIATFATERRL, BABRBOALF v —&H
BLTVWEY, SREBFERLTI7YVaVET—XIC
PoFRLLaLIvay T+al 8K, BFIC. E
BT —TARNCLBBREROBRTETL. BRE
BY—U~DORBEEBDELORITH TSy a3y
ERFNFET,

SHELFIZ@MAL. X THEIRHE
EH, SATREALYavTENIS
RIZEY, Hr=BBHERRLET.

An interactive video in which the
viewers sitting in front of the display
are drawn into piece as actors on
the scene of a majority rule.

The story begins when you “raise
your hand” to express your own
opinion. This project provokes
thought on the connection between

LAURA SATTIN

Ay A Ry

All items are produced on the island of Murano.
They are mouth blown by skilled glass masters
without the use of molds and are therefore all
unique pieces. The artistic and technical quality
of the products is expressed in the balance of
their components of traditional crafting and
innovative design.
HEAVTIZLT—/BOBRASRNTOL2TEY,
TRTA—RGYTHA VEFIMEFEAY, TDOEAE -
MOMER. SERBIIEHRIZLETNTY
AV DMPBNSVRICRHSTIENTEET,

03.

04.

FIVE ARTISTS
UNDER 30

FEATURE
FOUR

SELECTOR:

01. AKIO AOKI &xm*%

The formative art of lively clouds like those seen
from planes or cumulonimbus in the middle of
summer is always surprising. The work of Yuu
Minamimura, whose creative endeavors feature clouds
such as this, wonderfully depicts their magnificent natural
beauty and organic connection with humans.
RITEALRZSE. REOABERE BBROHIENER
EITVWDOEEASNET, TABEEETFT—JICAMEEBZLTL
SEMNEDNFMHE. MRAGERDELSLEALOBHNBZOLA
YEREIZRBELTOVET

ARTIST PROFILE : YUU MINAMIMURA Fa#t i

Yuu Minamimura noticed his missing identity towards his own
country while studying abroad. His goal is to find and disassemble,
comprehend, and reconstruct a true Japanese feeling or sensibility
through artwork. BNEZZZ >N FICAE~NDTATYTATADOR
EICK O MEREBL T, ChEHADRE -BRELVWSHEDERDIL,
NR-BRE-BEATLICLEBRICAFEEHELTLS,

SELECTOR: YA
02. ASTRID KLEIN & MARK DYTHAM o
TAMIYR - I542 &=V - F4H L
With any design product we are always looking ==

for a twist, something unexpected, but equally

obvious and joyous, something that brings delight every
time we use it. The bookshelf light is one of those designs.
It is elegant and unexpected. It quietly sits on the shelf
disguised as a book spine, but when slid out as you do
when you take a book off the shelf it comes to life and
lights up! Not only does it light up, but it directs the light
where you need it most: along the adjacent book spines
to ease the reading of the titles on them. It's brilliant in
concept and execution an obvious winner. Congratulations
to akii.

INIGHT BOOKI RZNBEHRDBAEIEEA. HEADANE
ERLTANDFEEERRLTVEANDELS, —AHD [LIGHT
SHELF] FFREL TNV INLST, ThbTHEHRESH
PEBMERTHEVERWVELE,

ARTIST PROFILE : akii 7%

akii is a primarily product design unit composed of Tokyo resident

in-house designers Naoaki Iwamatsu (left) and Takeaki Maeda (both
bornin 1989). L4 IC1989 FAFNDHERMEED A VNI AT HA
F—. BERER (K. MBAEFEICLETALINTFHA UV RLOTH AV
a=vhk, [DIA2018 RZA K100 REAEZEFESH,

SELECTOR:

03. OKISATO NAGATA XkHEH

I'm interested in activities spanning multiple
fields beyond music like design and art. What
each of the creators on our team is most
particular about would probably be best described as
craftsmanship.

BELEFICBEST THAUOT— bW o B RBHICELN
BEHICEERMNHYE T, ELTAEYAYN-FRADDO(YFEL
TOIEDLYD, WEDERD “ISTYIV Iy T ERRDEH0
TIEBEWVTL &I D,

SELECTOR:

04. SHUN KAWAKAMI nit>a>

Mixing traditional with contemporary is a trend
in Japan, too, but I'm deeply intrigued by those
kinds of experiments among the younger
generations in Europe. | think perhaps presenting those
kinds of sensibilities in Tokyo could lead to new impetus
and synergy. I'm looking forward to seeing those effects

in action.
EHEBROBEIEIEARTEIL Y RTETA, I—0 v/ DE
ROZSLERABFREKRBCELES, TOBRUERRTRRLT
I ETHERRBEV TV —DNEFNDZDOTRBVND, ZD
BRICHFLTOET.

ARTIST PROFILE : LAURA SATTIN 3735 -%vyTa1Y

Laura Sattin is an Italian architect and designer currently based

in Basel, Switzerland. She started designing glassware in 2015.

Her research focuses on the crafting techniques of mouth blown
glass on the island of Murano, in the Venice lagoon. 24 2D /\—+
LERRIZTEARVTARER, THA+—, 2016 FITTFRXIxT
OTHAVERE, TIXVATOREICFARLT—/BEORETHFR
BfiflEB L. FERDOCYERTS.

SELECTOR: 1l
05. HIROSHI KOIKE it tgse big
This piece that involves taking part in ‘_,_
a conference together with young people r;v

is a video filmed in the past in that you can

intervene in and pressure a majority rule. The result that is
supposed to have been set in stone already changes in the
story based on your decisions. This is interactive media art
that will bring a smile to your face.
EEDORBIS—HEICEMTBIOERG. BECNFESNEBRE
T.BABEIINALTEHREZBLONET, RERELO>TVD
BFOHERNEDORBIRTYEIEDLD, BhOF=vIELTLE
SBMBEATATT—FTY.

ARTIST PROFILE : SHOTO HAYAKAWA EJIFA

Shoto Hayakawa is a member of the Doctoral Program in Film

and New Media Studies, Graduate School of Film and New Media
at Tokyo University of the Arts. All of the responses in this piece
aside from those of the audience are evenly matched. Choices that
prompt a raising of hands will always become the majority, instilling
the sense that one holds decisive power. HREMfi KPR F B &
HRMATATRBERERE. FMEAKTREFUNORENTNTHES
AR FEEFLEREARTERICAY, BANREEEE->TVD
MADESBRERREICHES.,



FEATURE FRED PERRY x HISAKAZU SHIMIZU
FIVE INTERVIEW

FEATURE 05: FRED PERRY x HISAKAZU SHIMIZU INTERVIEW
FRED PERRY x E/KAF xfz

A HAPPY
MARRIAGE OF
ART AND SPACE

T—hEZEDERBEIIVT—V2

Last year's Designart saw the well-received collaboration between
Hisakazu Shimizu and Fred Perry. DESIGNART was able to bring the two

together for the first time. How did this happy marriage come to be?

FEE D DESIGNART THFHE2FONFBERKAMET LY FR) —DERY A,
CNETEADGEL>EEEEHE S DIHZONADESIGNART TL#,
ZOEFERORINT =V, EQOLSCLTEENREZOTLEIN?

photographs: Taku Kasuya
text: Toshiaki Ishii @river

The exhibition centered around the lounge chair ‘Racket Chair’ which used a molding technique

developed in the 1960s by Tendo, along with other new furniture pieces and accessories.
1960 HERICKEAINBERELEZIRANKEEMEFE LTIV OF 7 (STYNFIT] EAAVIZHERECNYE —HEICER.

°Nacasa & Partners
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CTZRATHREVOERIS

—— DESIGNART [2&MLi=E oD IFIE?
BEO JLYRRY—Y 3y TEHERETE, 2FL
FRARVINERBLTCISVROY THILF v—
ERELTVELVEEZITVET, TS TR
BEMNTILFVITIVIZTHEZDIAR—REHABL
TWBDTY A, DESIGNART £ZohIFIZ,
CNETILYRRY—IZREBAEIEDR
WAIZEEELTIELWEBRL, BAhSETED
WELE,

Bk B EERYVYIU-—TIIEBREIEES
AEBIZRTELLVRFELENREN 2T,

BAO JLYRRY—DONYIR=2DVED
ISTFZZARBHDIDTEH, FKSAIZEHNDT
DTZRAZ7 Y MISASN TR EME
BERSEEISTYNFITIEVWSERAH D
DEM>T, FMEOFTSERLCELE,

HK B COZEBICREREHFANTE. AY
AICEXRBRAEEOA TV >T . CNIZE
FRWESISTBICERELEBVELE(E),

—HEELBEFEDLSIICLELEM?
|BO EXAMCIEFEKSADNOYELZNILE
POTHEHLIEVWIRRAVATLE R,

AR WS, ZhTEMNBIEMHmEY. ZBREISL
WYY FTRLIC TR 2T —<IZLI:
HEE DB LIZLIEATY, BEIEHBMNTH
ALLLAGI>E=OT, HoE. NEMNLHD
FHYFELEN, HERZICEBRELTWET,
|BO BERSEIOHIESHNENT. Ch
FFIVERBL., BN —KICEEYEL,
BK ZEELRBELLLOT, THIZAETAN
LICFTHIOTHE—MRTLE, FIfEOF=X
Ay A—] [EEmEH 180,140, 60cm D3 HA X,
AR) 7 ALPI# DA NS A TORET, BFOD
G - EHMEALRL, BBET1A—V%
KELELE, #DIFESLTHEEEOPTES
REZ200EEZTLESDOT. BEMIZES
IZIEDLREMS>ELAELNERA (BE),

HABRHEIFEASIREEISAK

—FZAR—LOINIANEFETLER,
BK BEOHB RBORERBEOETICH
FEWLELE, TZRAR—LFEEDSADADLTZ
BLERBRLEDNSEOTYT A, RIERIEFE
R=ILH=WESDT, BASAIZEICH—T%
MABESITBEAT. 2KYELTEL2ZATY,
O HNERIEMNOETIT A,

B HETSTYRNFIT) ORYMIZ, FHL
(TUR—=IDTFREAIA—H—_ Kvadrat
HoOmMEFNELE, JY—VIETF=RAa—
b BEIZR—L, TLESF—LREDOTVA
LoENRIFS —LERLTVET,

— EHFLERCEELIERIE?

BO FKSACEEELESL, BIFULEOR
BN SAH2=DT, ELDESTOER
FEFEEAEHYELATLE,

B —ERICELEHDTEBRLESEE T
OTETHN, TLYRRY—FINDET RS 2%
52T, BITFHAUI4—THRERLEZTRK
VIF=Frv—] EFOFYAI—F—IZER
FTHILICLELR, T, ELEENVICH
RBETTHDIILEHFYRBLAEVE LD,
FrvI)—TCTRERRLTHEHFYRFEICDGADL
BRWATT, s DESIGNART #ARH. /N
MEFTEL, AYH—ETRAEDOICITES
FlLz1,
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HISAKAZU SHIMIZU &KAM
PRODUCT DESIGNER

CEO S&O Design Part-time lecturer at
Kuwasawa Design School and Tokyo University
of the Arts. As chief designer of Canon’s IXY
Digital camera, helped it to capture top market
share in the world. Recipient of numerous
awards including Germany's iF Award and
Good Design Award.

S&0 DESIGN RR&Fm &~

IRy T4 —, RRTHA VHRH-
HRBMAZIFRE LB
FY/UDTVRLAATTIXY Digitall ®
F=ITHAF—LLTRYY—-X%E

HHEL 7 No.1IzEL,
FAYIFEPTYRTHAVEESHZHE,

TATSUYA HORIGUCHI SEAZE X
FRED PERRY

Hit Union Co. Media Team / Press

Joined Hit Union in 2007 as a shop staff and

is currently in charge of PR for Fred Perry.
Heavily involved in organizing various events
and projects.

EVRNIZFY ATATF—L/TLZA,

2007 Flceyba=FVIcAfL, YavIREYTE
BT, BEFILYRR)—0D PR &HY,

ANV AEEIZHENNITTEHLTN S,

(left) '‘Pon Furniture' for children by Isamiya.
WEHRITEBZFELAD Ry T7=Fv—1,

(right) accessory holder, made in the same
size as an official tennis ball.
Left picture is of a prototype that looked like

a baseball due to the seam lacking curvature.

ARKERMEREES T TZAR—L DN AR,
EDBHEIE, HITH—THhBNED BERR—ILOLSE>1
HIES,

— HEORBEEMIME TIESL,
O DESIGNART #ifEF, FhkESADELE
LTDERBELEN2EOT. HILLWEEEF VA

HEVWENWSHBPOBEMEERTELLERVET,

B, BERIZWAABRADNEELTINEZDT,
SEFTEN2EHDEMOVTHFLTVETS,

BK TrYvVavERLOMEFEVNEFEED
EolCedHY. ETHERBMWTLE, X2V T
MEHTOLDT, ELBFvIY—IZL>TH
BIANERETDLEIFEL2CES, —E. I
TOMRAERBELCHBALLET T, FCICHE
BRLTNT, EDFTY HLIFERDNDETT,

—SENDESIGNARTIZHIFTHL1E?
BO KEENTIKEN2EDT, ThERED
LOEHHHELTLEVET, BRELTIEESSAD
BAERTTS, ETEVBABRILFv—%F
FELTWBELEM>TIELLTT A,

HK REBOALXIRTEDL@EALENLT
BLWTT A, BIEIFOVOVEHEWZEENTET
HHELTVWEIDTIN . SELZABRELIZAD
EVWWEBSTWET, EE RIAKTELEN
TN—=RILDNGELE>TLEWVELED (),
O HOSHOIHFEETHRLTVEENEZAR

VY LBBRYEHTLELDL, THSEEE TR

EHIZZEHLLT, WAAREZRERBETENE
WWEB->TWET,

— SELFEEDDFETTN?

BK BENSAVARATENEEDEERS
TWEDOTYA, BoUEICREBN R0
TEHEFEILDLTHEIS e (FHX), AIEK

SVDORESOHFIC, WERYBATOET,

Tennis as a Point in Common

How did you get involved in
DESIGNART?

HORIGUCHI: At Fred Perry Shop Tokyo
we want to spread our label's subculture
through various events. We've designed
our space to be flexible, so when an
opportunity to work with Designart came
our way, we thought it was an excellent
chance for people who have never been
to Fred Perry to visit our store.
SHIMIZU: | also thought it would be

a great chance to attract a different
audience from the one that usually
comes to see my work at galleries.
HORIGUCHI: One of the backbones of
Fred Perry is tennis. We felt an affinity
when we learned that Mr. Shimizu's
‘Racket Chair' revived a molding
technique that was once used to make
tennis rackets.

SHIMIZU: When | first walked into this
space there was a giant object made

of laurel, and | thought to myself, this is

going to be difficult to beat [laughs].

FRED PERRY x HISAKAZU SHIMIZU

How did you go about planning?
HORIGUCHI: Our basic stance was to
let Mr. Shimizu do as he pleased.
SHIMIZU: That freedom had the reverse
effect of giving me direction, and |
decided to make a new creation with
"tennis" as the theme to match the
space. | only had a month to make it,

so some of it is improvisational, but I'm
happy with the finished results.
HORIGUCHI: What arrived was so
impressive, and we thought this is
amazing. We were really excited.
SHIMIZU: Space is so wonderful, it was
all I could do to make something that
wouldn't be overwhelmed by it. The new
‘Tennis Locker' comes in three sizes:
180, 140, and 60 centimeters in height.
The striped grain by Italian wood
producer Alpi expresses the rising
physicality and spirituality of the players.
When designing we are always thinking
about how it will look in the space, so

it might be a little too big for daily use
[bitter smile].

The Fruits of Collaborating Across
Different Fields

The tennis ball-shaped accessory
holders were quite a hit.

SHIMIZU: | had them made by

a Hasami-yaki pottery workshop from
my home prefecture of Nagasaki.

| wanted to express the tennis ball's
signature fuzziness, but the prototypes
ended up looking more like baseballs,
so | had the craftspeople remake them
adding more curvature to the seam.
HORIGUCHI: They're adorable.
SHIMIZU: For the upholstery on

the 'Racket Chair' we did something
new and used fabric from Danish textile
maker Kvadrat. Green is for the tennis
court, white for the uniforms, and

the video game-style digital pattern
represents tennis match games.

What were some of the challenges or
difficulties?

HORIGUCHI: We left everything up

to Mr. Shimizu and received many
proposals above our expectations, so
we basically had no difficulties.
SHIMIZU: We were thinking of exhibiting
everything together in one place, but
Fred Perry gave us some advice, and we
decided to show the '‘Pon Furniture’ from
Asahikawa Design Week downstairs in
the kids' corner. Usually, because we

FEATURE
INTERVIEW FIVE

line our work up neatly and don't think
much about sales at galleries, we don't
sell many items. However, | was surprised
because during Designart we not only
sold the small pieces but even more
substantial things like the lockers.

What was your impression of

last year's event?

HORIGUCHI: During Designart there were
many customers specifically in search of
Mr. Shimizu's products, so we were able
to accomplish our goal of attracting new
types of customers. Many of them came
on the weekends, so we're excited that
this year's event will have two weekends.
SHIMIZU: ['ve had little involvement

with the fashion industry, so this project
was quite stimulating. The staff is sales
professionals, so it was completely
different from us (designers) at a gallery
talking to the customers. We only held
one session to explain the products,

but the staff grasped them quickly.

They definitely outclassed us in

the sales department.

What are your expectations for this
year’s Designart?

HORIGUCHI: The last year was so great,
we have the same expectations this time.
We aim to get more people to know about
us, but first, we want people to know

that we're spreading to many different
cultures.

SHIMIZU: Your world becomes more
prominent when you work with different
industries. It's fun. It was satisfying

the last time to make new relationships.

| hope that continues this year. But I'm

a little afraid because the first time was
so good and the bar is a bit high [laughs].
HORIGUCHI: |t was so unique to have Mr.
Shimizu create brand new products just
for the project. This time we hope we can
go beyond "tennis" and create something
new elements.

Are you planning on making something
new for this year?

SHIMIZU: | was thinking about doing
something inspired by the space, but
since there was less time than expected,
this time I'll make it ahead of time [bitter
smile]. I'm making something about as

big in scale as last time.
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DESIGNART TOKYQO 2018
EXHIBITORS LIST

THI4F—h b—F3— 2018 HES MY X I

ARTISTS 7-7+Xt

A
AGGA ANNE METTE STAGE / AKII /
AKIRA FUJIMOTO #t8l / ALECSANDER
ROTHSCHILD / ALESSANDRO
BARELLINI / ALVINA JAKOBSSON /
AMANDA BORGFORS MESZAR /
ANDREJ MALININ / ANNA PERS
BRACKE / ANNA SJOBERG & MALIN
BERGLUND / ANNELIES PLANTEYDT /
ANTON KOLBE & PER NADEN / ASAKO
NARAHASHI #{5#F / ATSUKO ITO £
%¥

B

BAKU SAKASHITA i F% / BCXSY /
BENEDETTA CRIPPA / BETHAN LAURA
WOOD / BEYOND THE SIMPLICITY
VOL.3 / BJORN FRIBORG

Cc
CHIKAKO WATANABE E#8EEF /
CLAESSON KOIVISTO / COLLIU

D
DAl FUJIWARA #/&RX / DANIELA JUVALL/
DENIS GUIDONE

E

EMELIE KASHOLM / EMILIE PALLARD &
NIELS HEYMANS / EMMA BRALANDER /
EPISTROPH / EXPERIMENTAL
CREATIONS

F
FAYE TOOGOOD

G
GAKU TAKASU =% / GEORGE E OHR /
GIOVANNI INNELLA

H

HANAKO YOSHIDA £#H7%F / HEMMO
HONKONEN /7 HIDEMI NAKANIWA
B / HIDETSUGU SHINTANI $iazes /
HIKARU MATSUMURA #2443t / HILDE DE
DECKER / HIROTO YOSHIZOE =&#A /
HISAKAZU SHIMIZU 5/kA# / HITOSHI
MAKINO #% %1

!
IDA PETTERSSON / IMG SRC /
INGEGERD RAMAN / ISA ANDERSSON

JEANETTE JANSEN / JENNIFER
BERGKVIST / JIRO KAMATA k&8 /
JOHNNY CHIU &f#ax / JOLITA VAITKUTE /
JOSEFINE GENNERT JAKOBSSON /
JULIA WESTERBERG /7 JUN FUNAHASHI
f#&# / JUN KONISHI /N&EE / JYUICHI
YOSHIKAWA #HJIIEF—

K

KANSUKE AKAIKE 5/ / KARIN
MATZ & HELEN RUNTING / KATSUTOSHI
YUASA 5x%f / KAZUNAGA
SAKASHITA RT#& / KAZUNORI
MATSUMURA %4 #0152 / KEIICHI
MURAMATSU ##% /KEITA SUZUKI
AEX / KOSUKE KAWAMURA a4 Eess /

BRANDS /VENUES 75>k / sisem

A

ABAHOUSE / ACOYA PEARL BY C& / ACTUS
/ AGNES.B / ANDREU WORLD / ARAKAWA
GRIP 5%)I15 8 L% / AREA / ARFLEX /
ARTLESS APPOINTMENT GALLERY / AVEX /
AXIS

B
B&B ITALIA TOKYO / BANG & OLUFSEN /
BROADBEAN

Cc

CANADA GOOSE / CARL HANSEN & S@N /
CASSINA IXC. / CIBONE / COMMUNE 2ND /
CONDE HOUSE / CONNECTED LIFESTYLE /
CULT CLUB

D

DAIKANYAMA T-SITE &L T-SITE /
DAIKANYAMA TEENS CREATIVE KRBT 1 —
vZX-49)TA47+7/DEDON / DESIGNART
GALLERY / DESIGNSHOP / DI CLASSE /
DISTRICT UNITED ARROWS / DOTCOM /
DYK

E
E INTERIORS

F

FELISI / FRED PERRY / FRANCFRANC
FOREST / FUJIFILM DESIGN CENTER /
FUTURE LIFE FACTORY

(]

GARAGE PROGRAM / GEORGE CREATIVE
COMPANY LIMITED / GERVASONI / GOOGLE
/ GRAND FOND BLANC / GRAND SEIKO

H
HAFT DESIGN / HASUNA / HERNO / HAY /
HIDA / HODAKA #&7& / HONDA DESIGN

I
IMG SRC / INTERSECT BY LEXUS - TOKYO

K
KARIMOKU / K FURNITURE / KLEIN DYTHAM
ARCHITECTURE / KNOLL / KOLOR / KORAI

L
LAWRENCE / LETTERBOY / LITHUANIA /
LLOYD'S ANTIQUES AOYAMA / LOVELESS

M
MAISON JANSEN / MATOHU / MIDORI.SO2
GALLERY / MINOTTI / MUI / MUTEK.JP

KOSUKE TSUMURA ##1#th / KRISTIN
LARSSON 7/ KYUNG-JIN CHO

L
LAURA SATTIN / LETTER BOY / LINNEA
OLMARKEN / LITUANA DISABAIONO

M

MAKOTO IGA f#&f5 / MAKOTO
KAGOSHIMA ERE B / MAKOTO
TANUIRI #R% / MARIANA SILVA
VARELA / MARIKO OHYA R&E&EH T/
MARIO BELLINI / MARTINA
SKYTTBERG / MASATOSHI HIRAI
EHEEL / MASAYUKI KUROKAWA
&)z / MASSIMO TARTARINI /
MATILDA NORBERG / MICHAEL
ANASTASSIADES / MIKIKO MINEWAKI
HEWEET / MOTTY

N

NAOKI KAWAMOTO JII&i% / NENDO /
NICO CROZE / NINA SAJET/ NORITAKA
TATEHANA #E& A%

[}
PE/AH / PHILIP SAJET / PIERRE
CHARPIN

R

REBECCA PETRINI / RHTMA /
RICHARD TATTLE / RYO MATSUOKA #
@5t / RYOSUKE HARASHIMA Rig5z® /
RYUICHI KOZEKI /1B3E— / RYUTA IIDA
BRHEEX

N

NANZUKA / NEW VALLEY / NICHIESU /
NIESSING / NIHONMATSUKIKUEIKAI
ZAmBHES / NONIO

(o)
ONFADD

[
PAVILION / PERRIER-JOUET / PERROTIN
~n4vER/ PETIT BATEAU / PRODUCT
DESIGN CENTER / PROPELLAHEART

R
REPUBLIC OF FRITZ HANSEN / RESTIR /
ROCHE BOBOIS

S

SALIOT / SANWA COMPANY / SEMPRE /
SENSE OF NATURE / SGHR / SHIBUYA
HIKARIE %4t %) = / SHINDO / SHIZEN
ENERGY B#%E% / SHU SHU SHU SHOW
HERE / SIE MATIC AOYAMA / SPIRAL /
SPOON BILL 7/ STRING / STUDIO Y2 /
SUPERSTUDIO

T
TAKA ISHIl GALLERY 2% - 14 x5 —/

CHEBEOERBN BREMAGEEBHLETVILYINEA VY ITF A=Y a vt U E—ER5T7—LREBILELSEDORBRESCTEALET.

S

SAKI TANAKA Hi#)# / SARA LUNDKVIST/
SATOSHI ITASAKA ik / SAYA
YAMAGISHI g% / SAYAKA SUZUKI
AW HEE/ SHIGERU NISHIKAWA 7% /
SHINYA OGUCHI XxA#t# / SHOTO
HAYAKAWA 2JiII3IA / SHUHEI OHATA
KMEFE / SHUNSUKE WATANABE %32
%4/ SIMON CONDER / SOPHIE HARDY /
SOU FUJIMOTO @At/ STEFANO RAFFA

T
TADAS CERNIAUSKAS / TAKAYUKI
TANAKA H#=/ TAKENOBU IGARASHI
I+EES / TAMAKI OGATA #& 5% /

TARO K& / TATZU NISHI #%3E / TODD
JAMES / TOMO YAMAGUCHI Wi h€ /
TOMONORI YURIDA B&HER

U
ULRICH REITHOFER 7/ UMITARO ABE
fEs#AES / VICTOR ALGE

Y

YAYOI FUJIWARA R34 / YOHEI
TAKAHASHI &#&*¥ / YOICHI OCHIAI
%A —/ YOSHIKI MATSUYAMA R 1L#E% /
YOSHINORI MIZUTANI k&% /
YOSHIROTTEN / YOY / YU-CHUN

CHEN / YUU MINAMIMURA ##ti / YUJI
OKITSU #zf#= / YUKIHIRO YAMAGUCHI
WA=R / YUKO NAGAYAMA kLt /
YURI HIMURO XZERE

TAKEO KIKUCHI / TAKEYARI / TARAMAN /
TECTA / TENOHA DAIKANYAMA 7/ N &L /
THE WORKS / TIME & STYLE / "TO ITALY YOU
NEVER KNOW" I8 =0HR BN B T ~1/
TOKYO MIDTOWN = v K& > / TOMIO
KOYAMA GALLERY /NUEEXRF ¥ —/
TWEED RUN TOKYO 2018

U

ULTRA SUPER NEW GALLERY / UNG SVENSK
FORM (YOUNG SWEDISH DESIGN) / UNITED
ARROWS HARAJUKU / UNITED FLOWERS

Vv
VOLVO STUDIO AOYAMA

w
WATARI-UM 7 % 1) 5 L4788 / WILKHAHN /
WORLD

Y
Y.S.M PRODUCTS / Y'S

OTHERS
100BANCH / 1616/ARITA JAPAN /
52DESIGN

The official bookelt with general information regarding the exhibitions and exhibitors will be distributed at the information center, World kita-aoyama building and other venues.
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PARTY NIGHT

PARTY NIGHT DESIGNART

TOKYO 2018

Amazon Fashion Week Tokyo
X DESIGNART TOKYO 2018
N—T4—F4+F

Amazon Fashion Week Tokyo
X DESIGNART TOKYO 2018

The design, fashion, and art festival anyone can participate in
- an opening event made by and for all.

HELNSMTED, AARTOKDETHAY | 7= 77V avDREBARV L

2018.10.19 FRIDAY AT

KZSEEIIAXKEE BIF AR—ZF —
5PM-9P OPEN  4:30PM 3 31y yey

CLOSE 8:30PM

PLEASE SCAN THE QR CODE

BRLAAETIFIHH

DESIGNART TOKYO 2018 DB A8id ARV hD, RSBEELIIZTHEINET, 5%
Amazon Fashion Week TOKYO (Ef#: —#EEARERT 7y av- D1 —JH#ERE. 28
10.15.Mon.-10.21.8un.) L EBITNR—FTA—ZFELTVWET. KEICEHEREIAST ALY ) T—h,
Ty avERENEHESM., EROBEREBATHARVRRL., HFILALERIEERBITZO
BREIIC. HRbE0ILbR>THEEAD,

DESIGNART TOKYO 2018, a festival will be holding its opening event at Omotesando
Hills. Coinciding with Amazon Fashion Week TOKYO (Hosted by Japan Fashion
Week (JFW), Held 10.15.Mon. - 10.21.Sun.), this event will be brimming with world-
renowned members of the design / art and fashion worlds. Take a peek into their
world, mingle, meet, and watch as new connections are forged.

ORGANIZERS f#
DESIGNART COMMITTEE 7H#1+—hRTEAER

PARTNER COUNTRY /S—tF—hHvbU—
KINGDOM OF SWEDEN 27 z—7YEE

SUPPORT ##
Embassy of Sweden XV z—F > KfEE

SUPPORT ##
Minato City AKX

SUPPORTING MEDIA #%#
J-WAVE 81.3FM

SUPPORT Bt
Arts Council Tokyo, Tokyo Metropolitan Foundation for History
ARFHENRTBELUEHHAT—V ATV VLR

SPONSOR #%%

ASAHI BUILDING-WALL CO.,LTD. fBEL Y+ —L#k %t / ASKUL Corporation 7 27 Ltk / CANADA
GOOSE #74%%—2/D.BRAIN CO., LTD. #®X£#7+— - 7L —>/ Francfranc / GERVASONI JAPAN ¥z
LY== Yv/Xv/ Panasonic Corporation Appliances Company X+ V=v iRt 77547 VR3¢
Game Changer Catapult / Perrier-Jouét / Sony Corporation v=—#=X%£% / SPACE CO., LTD. %k &4t
A~R—2Z / TANSEISHA Co., Ltd. %=X£# &% / Volvo Studio Aoyama RiLAR 242U F Fil

COOPERATION %

APOLIS / Arakawa & Co., Ltd /I T E#%=X4% / AURORE INC. #0L#kX&%t / Avex Inc. T4RY IR
#4# / B&B Italia Tokyo / Bang & Olufsen / BAUS #:4#E—7+>% / DEAN & DELUCA CAFE
TA—Y&TIN—h A7z / Fujimiya Co.,Ltd. #hX&£#t#%==E / HIRAMIYA CO., LTD. #=X&#E53v / Japan
Airlines Co., Ltd. B&fiZ# =< / Japan Fashion Week Organization —#tHEABEAT7vvay - 94—
S /Material ConneXion Tokyo 77/ -a%x4> 3> / Moleskine / mui Lab, Inc. / Nakagawa
Chemical Inc. tkxX&#tH)II7r 7L / SANYO SHOKAI LTD. #®X £ =% / Shigotohito Inc. B&{t®E
BE / Shizen Energy Inc. BREN#% X<t / Spiral/Wacoal Art Center /X1 5L / XKD I—LT—+
t>%— / Sugahara Glassworks Inc. ERI =M F#HA44 / SUNCORONA ODA co.,ltd. #van+/H
#x &4t / Tokyu Hotels Co., Ltd. %Xt EZ2AK7/L X / Velorbis COPENHAGEN / WORLD CO.,LTD.
HRX &7 —LF / WORLD PRODUCTION PARTNERS CO.,LTD. #k&X&#t7—L K TRFIvavR—rF—X /
WORLD SPACE SOLUTIONS CO.,LTD. #X&£#7—LKAR—2YJa—v3 VX

MEDIA PARTNER A7« 7/8—hF—
dezeen / ELLE DECOR / FASHIONSNAP.COM / I'm home. / JDN / madame FIGARO japon / Pen
/ SHOTENKENCHIKU #/5#% / The Artling / WWD JAPAN

1. Opening Ceremony

FT—=T=0JF, THAL/T—heT7voaveaThThgHL, E9F070 SV F—ELT
FEEITDARV YIS AN THARITONET,

The party will start with special guests who, as active frontrunners of their fields, are

symbols of design / art and fashion respectively. The event itself will commence with

a toast by them, in their roles of masters of ceremonies for the day.

2. PechaKucha Night

20 MDASARE T KIZDE20 BT OTLEYT—vavTrEmFE,. #HHE 1,000 A ETRHES
NTNWDBARYEDARY YIN—D 3V EELET, E—RTERETS [Droptokyol MERDES
—BLI7YYaAVTHA T —EBFTRGALCLEDTLEVA—DEEFETT,

A presentation event consisting of 20 slides each lasting 20 seconds will be held,

originating in Tokyo before going on to over 1,000 cities throughout the world.

This special version will invites Droptokyo Editor in Chief Kazuma Iwano, Fashion

Designer Seiran Tsuno, and other 4 presenters representing the cutting edge of the world.

3. Session

REICHRToNEzEYy aviE, HRPLLGEESLSTIFTLVYVILDOIYIAZ—CERBERE L,
EBCEECEREMATHRVR M TCEI2EHERETY,

The final session will be a time for creators and industry insiders of various disciplines

from around the world to mingle, overcoming the barriers of differing specialities

and nationalities.

g —RAEBEABRT 7YV Iy - Ua—UHEERE,. DESIGNART RTEES

‘ REDI I S THAF—h b—=F3—2018 L U Vh

FOUNDERS #iEA

Akio Aoki MIRU DESIGN

Shun Kawakami artless Inc.

Mark Dytham Klein Dytham architecture
Astrid Klein Klein Dytham architecture
Hiroshi Koike NON-GRID / IMG SRC
Okisato Nagata EXS

DESIGNART COMMITTEE TH#4 +— FETEER
Kimiaki Tanigawa Director

Akio Aoki MIRU DESIGN / Creative director
Takahiro Fueda Project Manager

Yoko Yamazaki Knot Japan / Coordinator

Akiko Moriguchi Project Director

DESIGNART MEMBERS 744 F+— kA v/n—
Shun Kawakami artless Inc. / Art Director
Koyuki Inagaki artless Inc. / Chief Designer
Kanako Ueno artless Inc. / Designer

Ayako Shien artless Inc. / Assistant Designer
Asami Kinoshita artless Inc. / Project Manager

Hiroshi Koike

NON-GRID, IMG SRC / Web Creative Director
Takuya Nishi NON-GRID / Web Director

Junichi Okamoto jojodesign Inc. / Design & Coding

Yukinari Hisayama Klein Dytham architecture
Yumiko Fujiki Klein Dytham architecture
Takashi Ono Klein Dytham architecture

Yuko Yoshikawa Klein Dytham architecture

Wakako Tanjo MIRU DESIGN
Imari Shimada MIRU DESIGN
LCEUERCELIE]

Tomoko Kawasaki

Hiroshi Yoshimine

Shigeaaki Ishikawa Ore LLC
Yoshikazu Kumada KINGBEAT
LCIER ELECLETERNNe]=1=y)
Ikuko Tanizaki

PHOTOGRAPHER 7+ 9357 7—
Keiko Chiba Nacasa & Partners
Yosuke Owashi

PRESS 7Lz
Hitomi Kodaka Rehearsal
Ai Yoshida

INTERNATIONAL PR 1> %—4+>3FILPR
Judy Dobias CAMRON PR

Adnan Abassi CAMRON PR

Sarah Ferrall CAMRON PR

OFFICIAL TABLOID # 7« ¥ viLA7aA K
Dai Takeuchi river / Editor in Chief
Toshiaki Ishii river / Editor

Taku Kasuya Photographer

AUDIO GUIDE #—F(#A#H41 K
Yuki Naruse ON THE TRIP / Director
Nao Sakaguchi Director

Miyuki Ono Writer

Nonoka Sasaki Writer

Mutsumi Masaki Writer

TRANSLATOR #: R
Taku Sato
Terrance Young
Luke Baker

SPECIAL THANKS ARV v LYV IR
Volunteers

Maho Kawaguchi

GILERCOIVELE]

Yukaru Matsumura

Fubuki Godengi

Hironobu Tomizawa

ARTS
COUNCIL
TOKYO

Teruo Kurosaki
Jungo Kanayama
EVERY DAY IS THE DAY



CANADA GOOSE

SOU FUJIMOTO

SITE-SPECIFIC INSTALLATION
/ FRI 19™ OCTOBER T™RU SUN 28™ OCTOBER 2018

CANADA GOOSE SENDAGAYA
2-22-16, JINGUMAE, SHIBUYA-KU TOKYO

WWW.CANADAGOOSE.JP





